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INTRODUCTION
Mail Me Art is a collection of artistic work that artists 

across the globe sent as mail over a period of one year. 

The Mail Me Art project was intended to bring together 

a wide variety of people from around the world via 

the medium of mail art. Contributions came from the 

United Kingdom, North and South America, conti-

nental Europe, Scandinavia, Asia, Australia and New 

Zealand: a truly global collection of artists participat-

ed—professional and amateur, old and young. And a 

wide variety of media were used in an infi nitely wider 

variety of styles. The work arrived on everything from 

postcards and envelopes to boxes and pieces of wood. 

Each participant’s involvement has made the project 

a success, and an exhibit featuring all of the mail art, 

which will coincide with this book’s publication, aims 

to give something back to all of the artists through 

exposure and possibly the sale of their work.

So, what is mail art? Also known as correspondence 

art, it originally came to the attention of the media 

by way of the late pop artist Ray Johnson, who is 

often considered the father of the movement. At 

its simplest, it is a postcard, envelope or package 

that someone has intentionally decorated on the 

outside and sent through the post. Unlike regular 

mail, there is often nothing inside—if indeed there 

is an inside. If there is an inside, it is generally 

the least important part of the package. Is there 

a distinct point at which a piece of mail becomes 

a piece of mail art? Well, I would say that if you 

receive an envelope or parcel through the post and 

its appearance evokes some kind of emotional reac-

tion—amusement or joy, anger or shock—without 

knowing who it is from or what’s inside, then it can 

be called mail art. Unless, of course, you’re only six 

years old and always look forward to getting mail 

because you’ve never received a bill and all you ever 

get are letters with money inside from Auntie Betty 

or Uncle Eric.

BUILDING PRESENCE AND INCENTIVE

The idea for Mail Me Art began as a natural progres-

sion of the daily interaction I had with a large number 

of international illustrators. This interaction originated 

from being the founder and senior editor (along with 

Alex Amelines) of the online illustration news portal 

The Little Chimp Society (http://thelittlechimpsociety.

com). The LCS is an international community of illus-

trators and artists that operates through a website of 

the same name. It provides a news portal for the illus-

tration industry and is a celebration of the work the 

contributors create and post on the site. The LCS is now 

nearly in its third year and its fi fth incarnation, and 

since its realization in 2006, it has gone from strength 

to strength. I hoped the mail art project would enable 

me to strengthen the ties I already had with the com-

munity by breaking the restrictions of the Internet and 

trading in pixels. The idea for the project had been 

at the back of my mind, persistently sneaking to the 
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front every so often, for almost a year before anything 

was put into action. However, it didn’t take that long 

to get started because the plan wasn’t ready. For this 

project to work, I needed the additional time to build 

my presence within the illustration community. People 

only knew me or of me because of the LCS—although 

the LCS had been recognized as a success, it was still 

relatively new at the time. I needed people to trust me, 

and on the Internet trust doesn’t come easily, especially 

when you’re the new kid on the block. I needed to 

establish myself before I started asking people to put 

their time and effort into my little project.

Along the path to becoming established, I had already 

interviewed illustrators and artists and published these 

interviews for all to read and enjoy on the LCS. In the 

course of these communications, I told a few of the 

interviewees about the project I was planning. One 

of the things I mentioned was that, from the outset, I 

wanted the people who contributed mail art to get 

something out of the project. I didn’t want to sell them 

the “free publicity” line that others so often use. Some 

of the interviewees were kind enough to offer advice, 

and some of them even sent me items that could be 

used to help promote the project. 

Jon Burgerman, one of the fi rst people who agreed to 

be interviewed for the LCS, was also one of the fi rst to 

send me something I could use toward the promotion 

of the project. He contributed an original doodle and 

some postcards sent in an envelope that just by chance 

had a doodle on the front next to my address. Just hav-

ing his name associated with the project was a fantastic 

way to get the Mail Me Art ball rolling. I decided that 

Mr. Burgerman’s doodle would be offered as a prize 

to the contributor of a piece of mail art that would be 

chosen by a big name illustrator or person of standing 

in the illustration community. Originally I considered 

putting together an amazing goody bag full of unique 

prizes that would get bigger as the project went along, 

but in the end it made more sense to give away one 

prize each month. The tactic of having each month’s 

submissions judged and prizes awarded would allow 

me to link well-known people within the industry to the 

project, even if they had no time to contribute mail art 

themselves. I hoped this would give the project more 

credibility through the trust people had in the judge and 

give artists something to aim toward and achieve with 

the winning of a prize. Even before I started to publicize 

Mail Me Art, illustrators like Nate Williams, James Yang, 

Andy Smith, Jeremyville and Bob Dob, to name but a 

few, had sent items I could use as prizes. I knew that the 

involvement of people well-known within the creative 

industry would help the project gain attention. 

So now when people submitted a pieces of mail art, 

they had a chance to win a fantastic (and in some 

cases, unique) prize. But I felt that running the project 

in this way—i.e., offering a prize to those whose work 

was selected—made me as bad as those companies that 

want people to work “on spec,” encouraging illustra-

tors or designers to submit work without pay in the 

hope that they will garner a particular job. Often large 

companies disguise speculative work as a national or 

international competition with a large prize or even just 

the recognition of winning. It’s just not right that they 

expect large numbers of people to work for free and then 

only reward the individual whose work they decide to 

use. Any respected agency, designer or illustrator would 

require payment for their time and not just their output. 

Running a speculative competition is just an excuse for 

taking advantage of people desperate to fi nd work in 

a highly competitive market. I wanted to avoid all this 

nonsense with my project and make it clear that both 

the artist and the work’s value were appreciated.

As an incentive and to encourage people to keep track 

of the project, I scanned in the work as it arrived and 

posted it on the Mail Me Art website (http://MailMeArt.

com) for all to see, with links to the contributors’ own 

websites if they had one. After a few months this became 

increasingly time-consuming. At one point my wife com-

pletely took over maintaining the website, a job which 

consisted of one to two hours of scanning and updating 

a day. Running a project of this nature isn’t for the faint 

of heart. I wanted the mail art that was posted on the 

website to look its best. I wanted to promote quality, but 

I also wanted the project to remain open to the general 

public, so everything I received was posted on the site. 

I knew that running a project that used mail in the form 

of art wasn’t an original idea—other mail art collectives 

and communities existed—but it wasn’t until after Mail 

Me Art had begun and submissions started to arrive that 

I began looking at other mail art projects to see what 

they were doing. What they all had in common was one 

restriction: The mail art had to be a standard postcard 

size, or it had to at least fi t through an ordinary letter-

box. It soon became apparent to me that putting restric-
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tions on the size and format of the submissions might 

have been a good idea. You can imagine how diffi cult it 

is to translate the look of a fantastic three-dimensional 

object, for example, to a clean, small, single website 

image without losing the impact the original created. I 

simply didn’t have the right setup to cater to recording 

such work without it losing something, although I was 

tempted to video the mail art and showcase it that way. 

Part of me thought it would be sensible to limit the size 

of the work with regard to being able to reproduce it for 

the website and book (and not having to make trips to 

the local post offi ce to pick up submissions when I wasn’t 

at home to receive them). But the other part of me was 

thinking about the 3-D environment of an exhibition. I 

wanted people to challenge themselves and be creative. 

The majority of the contributors are professional illustra-

tors and artists, and leaving them with the option to have 

fun with a three-dimensional object made things a little 

more interesting. However, storage did become something 

of a problem as the number of submissions moved into the 

hundreds and ranged in size from 8cm-long (3.1 inches) 

envelopes to meter-long (3.28 foot) pieces of cardboard! 

A number of the contributors had amazing skills and 

put a lot of work into their mail art and while I wanted 

this commitment to quality, I still needed everyone to 

feel that they could take part. I received a large number 

of submissions from amateur and leisure artists as well 

as children, who took part just for the fun of it. I think 

that the breadth of people involved, from professionals 

to kids, helped the project reach a wider audience than 

it may have otherwise, so I think the open invitation 

worked well. Mail Me Art was an enterprise trying to 

get the attention of the creative industry, as well as 

entice a larger market to take notice.

ANSWERING THE MONEY QUESTION

Getting back to how mail art contributors would get 

something out of the project: It was simple really; I’d sell 

their original mail art at the end of the project and send 

them the money. I did ponder the idea of creating prints 

from the work instead, but it made more sense to hold 

an exhibition rather than offer the artists a percentage 

from sales of prints. Having the actual work for sale and 

exhibiting it was a more enticing idea and provided an 

additional incentive to take part. But now I had a prob-

lem: who would pay for the show? Normally, in the case 

of group gallery shows, the artists themselves contribute 

to the costs, but Mail Me Art consisted of an internation-

al community, so this just wasn’t a viable option. And I 

had already paid for the hosting of the project’s website, 

as well as the postage for the delivery of the prizes, so I 

didn’t want the added expense. 

It made sense to fi nd a sponsor for the exhibition; I 

would have someone pay for the show, and the spon-

sore would get a large amount of advertising from 

the project in return. The problem was that sponsor-

ing a project like Mail Me Art requires quite a large 

investment. Depending on the sponsor, our core press 

coverage might be less inclined to cover the project 

due to a confl ict of interest. If any one of the creative 

magazine periodicals had sponsored us, the others 

would be less inclined to write news items about us, 

hence less coverage. In addition, at no time did I take 

into account the considerable amount of man-hours 

needed to run and organize everything. I didn’t have 

the time to actively pursue a sponsor, and because of 

the hand-drawn nature of mail art, I was limited in the 

type of companies the project would appeal to. Fashion 

or service companies like FedEx or the post offi ce may 

have been interested due to the tangible nature of mail 

art, but businesses that promote online and digital ser-

vice may not. At the end of the day, this project would 

have made good on its promise to hold an exhibition 

regardless of a book contract or additional funding, 

but I really didn’t want to sell my laptop or computer 

in order to fund it if I could help it! You never know—a 

sponsor may yet come forward before the exhibition.

I decided it would be a good idea and better use of 

my time if the mail art project became self-funding. A 

book showcasing the mail art seemed the only option, 

and proceeds from the book could pay for the exhibi-

tion. I considered this the best choice, because a book 

was only a step away from organizing and cataloging 

the project, which I would have to do at some point for 

the exhibition. So if nothing else, combining the fund-

ing, book and exhibition was good time management. 

After I was fortunate enough to gain HOW Books as my 

publisher, the task of selecting mail art for inclusion in 

the book began. Sadly, a number of the pieces did not 

include the artist’s contact details, sometimes not even 

a name, which meant I had no way to obtain signed 

consent so their work could be published. Those pieces 

will be seen only at the exhibition along with all the 

hundreds of other pieces that didn’t make the book. 
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Talking about fi nances brings me to the diffi cult task of 

pricing the mail art for the exhibition. I defi nitely didn’t 

want to go down the auction route, so eBay was out of 

the question. I wanted prices to be fi xed because, as I 

previously mentioned, I wanted to make it clear that I 

appreciated both the artist and the work’s value. Every 

piece of work will be for sale at the exhibition, but it 

would be very optimistic to think all will sell, especially 

since there are now more than four hundred items (and 

counting)! Any artwork that does not sell at the show 

will be available at other outlets after the exhibition. 

However, I still need to fi gure out how much to charge; 

how do I even begin to put a value on the work? To start 

with, I need to take into account who illustrated or cre-

ated the piece and also how much time and work went 

into it. I asked many of the contributors what value they 

would put on their submission, but the answers ranged 

from the cost of a stamp to $400,000! (Hopefully the 

$400,000 was a joke, or I need better insurance). More 

sensibly, a number of artists who had exhibited and sold 

their work at galleries before quoted a range of prices 

ranging from £80–£220 (approximately $160–$440 USD). 

This was for pieces of about the same dimensions as their 

submission that they had sold previously. I don’t claim 

to be an art dealer, but I am confi dent that with my expe-

rience and knowledge in the fi eld I can price the work 

appropriately. I’m hoping buyers will snap it up for no 

other reason than wanting to own a piece of Mail Me Art. 

STRIVING FOR CARELESSNESS 

When I launched Mail Me Art, I left the subject matter 

of the artwork open to individual artist interpretation. 

I didn’t think this would be a problem, but after being 

told in an anonymous and slightly offensive e-mail 

that I had stolen the idea for Mail Me Art from an 

internationally publicized mail art project, I realized I 

needed to place restrictions on the type of artwork that 

participants could send. I made this decision when I 

discovered that the other project provided the chance 

for people to anonymously share their deepest, dark-

est thoughts or secrets with an online community by 

sending in mail art that expressed these ideas. This was 

not what I was trying to achieve with Mail Me Art. So 

I made it clear to the people taking part in the project 

that work containing pornography or anything that 

may offend was not acceptable. So far I’ve not started 

any international incidents for offensive content, and 

the post offi ce placed only three pieces into additional 

envelopes to cover them up, but those pieces were still 

delivered. One morning, however, my long-suffering 

postman wasn’t very impressed—not with regard to the 

subject of the illustration, but with the medium. He had 

arrived at my door in the pouring rain, and as I watched 

him wipe the water-based white paint that had come 

off the artwork all over his hand and onto his trousers, 

I tried to look as apologetic as possible. Unfortunately I 

don’t think it helped. 

A lot of the artists wanted to know whether they could 

put their submission inside another envelope to protect 

it, but the whole point of the project is for the art to 

become part of the envelope or parcel. I wanted the 

exterior of the package to be the artist’s canvas and 

anything gained (or, in the odd case, lost) during its 

journey would be as much a part of the fi nal piece as 

the fi rst brushstrokes or the placing of the stamp. I 

didn’t want anyone’s work to be treated with disrespect, 

but I needed the artists to accept that their work may be 

damaged in transit and that they could not be too pre-

cious about it. Letting go of the artwork and allowing it 

to enjoy its journey is what makes mail art mail art. (To 

compromise a bit, I asked them to mark their work as 

either “Open Me” or “Empty” so I would know if I was 

supposed to open the mail art or preserve it exactly as it 

came for the exhibition.) After the project, I would love 

to see people purchase a piece of mail art, put a line 

through the address, add an illustration to the opposite 

side, and post it to their nearest and dearest. It would be 

nice to think that the sale of the work isn’t the end of its 

journey and that being framed and hung on a wall isn’t 

its fi nal destination.

I asked several people whether they were ever worried 

that their submissions might be stolen in transit. The 

general consensus was that it was more likely to be 

lost than stolen. Nick Deakin, who is a regular con-

tributor to the general design periodicals, was one of 

many illustrators and mail art contributors to whom I 

posed this question. He told me he was more worried 

about his work getting damaged or lost than stolen, 

and he also suggested that a little effort to make the 

package look as unimportant as possible was probably 

the key to its safety—smearing mud on it and so on. 

International illustrator Catalina Estrada’s response 

echoed throughout the community: “I thought my mail 

art would probably get stolen or lost. Plus the woman 

in the post offi ce asked me twice whether I was sure 

I wanted to put the stamp on it or if I preferred to put 
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it inside another envelope. I told her briefl y about the 

project, but in the end she didn’t seem convinced. She 

just put the stamp on and gave me a weird look.”

I also asked Nick if he thought it was right of me to 

force illustrators to be more careless with their artwork 

by making it mandatory to expose it to the perils of 

the postal system in order to be part of the project. His 

reply was this: “Carelessness is what we should strive 

for. It can be extremely hard to keep your work fresh, 

so anything that encourages that is positive. We can be 

too precious.” 

Very sadly a number of submissions never made it into 

my possession. Two notable pieces that never arrived 

were a large box from the Ireland-based illustrator 

Steve Simpson and another smaller box from the tal-

ented Canadian printmaker John Antoski. Fortunately, 

they both had photographed their mail art and were 

able to e-mail photos of the work to me. It is still a great 

shame that they will not be part of the exhibition. I 

wonder how many other pieces were lost; I guess I’ll 

never know.

SURMOUNTING THE UNPLANNED

For some reason I thought Mail Me Art would be a 

simple project to run, but when it came to the reality 

of the project, things just weren’t that simple. Planning 

my wedding was a stroll in the park in comparison; for 

starters guests don’t knock on your door every morn-

ing, unlike the postman, nor do you need to fi nd stor-

age for them for the next thirty-six months! And I’m 

not even going to think about trying to squeeze a rela-

tive onto a fl atbed scanner. However, I must point out 

that I didn’t always make it easy for the participants 

either. I originally pegged Mail Me Art as the “ongoing 

mail art project,” but six months into it I decided to 

introduce a deadline in order to give me time to write 

this book and plan the exhibition. 

Another unforeseen problem was that I moved house 

not once, but twice. This wasn’t too much of problem 

because I was able to set up a postal forwarding service 

and inform everyone involved of the updates. I was even 

able to check for post at the old addresses in person on 

the odd occasion. But people were posting their mail 

art on their blogs and websites all over the Internet, 

and many of them displayed the old addresses, which 

in turn left it open for people to assume those were the 

correct addresses. I did what I could to make sure every-

thing went to the right place. I gave as much notice as 

possible before moving, but I know that for some artists 

the address was an integral part of the art, which meant 

they had spent weeks incorporating an address that was 

out-of-date. It would have made sense to set up a post 

offi ce box at the start of the project, but I was trying to 

keep costs to a minimum, and the house-moving situ-

ation didn’t crop up until after the project had begun. 

Besides, the postal staff would have had a problem 

squeezing some of the mail art packages into a small post 

offi ce box! Some suggested that I should have had all of 

the mail art sent to my offi ce. This would have solved a 

lot of problems—if I had an offi ce; but I work from home 

and always have. My house doesn’t have an offi ce or a 

studio, nor do I work in the bedroom like the musician 

Moby did before he had a hit (my wife has that space). I 

basically live and work under the stairs with two small 

dogs sleeping in between the computer cables under my 

desk. Since I started the project, my living room has been 

full of mail art, along with the hundreds of art books and 

comics that I own. It is not an ideal situation, but until a 

house that offers me an adequate work space is within 

reach, I’ll have to make do with what I have. (On the plus 

side, having limited space has enabled me to develop my 

working practice to the point where I’m able to run all of 

my operations from any computer in any place that has 

an Internet connection. Right now I’m sitting in front of 

my laptop at my local library listening to Linkin Park on 

my personal stereo while writing this paragraph.)

CHATTING WITH ARTISTS

To provide a greater insight into the project through this 

book, I interviewed Mail Me Art’s contributing artists 

about their work and motives. Many of them were kind 

enough to answer a few questions and comment on their 

involvement with the venture. Unfortunately there is 

not the space to include every response, but as many as 

possible have been included. I’ve interspersed responses 

throughout the book alongside the images of the artist’s 

work. I hope that doing so will give a feel for the interna-

tional illustration community.

As I come to the end of my ramblings, I must acknowl-

edge one illustrator I mentioned earlier in the book. He 

helped the project along more than he knew by lend-

ing his name and his marker pen antics to a mail art 

project, that without the right people cheering it on. 

might never have seen the light of day. The illustrator 
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in question is Jon Burgerman. Jon is a man who seems 

to be involved in every highbrow and lowbrow project 

around. He is believed to have a team of highly intel-

ligent meerkats who report back to him at regular inter-

vals, keeping him informed as to who is doing what. 

They are also trained to whisper at a subsonic level 

into the ears of the people they’re spying on, spreading 

the message, “E-mail Jon … e-mail Jon Burgerman.” 

You can’t even start a new online T-shirt company 

without commissioning him to create a limited run of 

tees. I decided the best way to talk about him would be 

to interview him about himself and the mail art.

***
Darren: Hello, Jon. Being the professional doodler 

supremo that you are, why endorse a mail art project 

by donating an original doodle as a prize? And why 

haven’t you sent me any more mail art since the fi rst 

piece that contained the doodle and postcards?

Jon: Why? Why not? I dunno to be honest, seemed like 

fun, and I’m generally up for fun (unless it involves 

me getting wet). I haven’t sent you anything else since 

because I’m lazy and have been distracted with lots of 

other doodling requests, and I’m sure you have plenty 

of really nice doodles from other people anyway and 

don’t need any extra clutter from me. (Update: Jon has 

since sent two more pieces of mail art.)

Darren: Well, we have had over three hundred submis-

sions so far, but Burgerman mail art is always welcome. I 

saw your giant doodle at the Science Museum in London. 

What other doodling requests have you had recently?

Jon: I made a giant beanbag bunny called Bunny Flop 

with a friend for the Designersblock exhibition in Lon-

don recently. I also created a giant doodle room for 

Designersblock, which was great ... until some yoofs 

pinched most of the pens.

Darren: Do you still draw on anything and everything 

you can get your hands on or only things you get paid 

to illustrate? 

Jon: You can draw on anything really. Sometimes I’ll be 

pushed along to draw on different things for commer-

cial projects, like tents and fl ags (recently for Sharpie), 

but that doesn’t mean I’d only draw off paper for cash.

Darren: One of the mission statements for the Mail Me 

Art project was that the artists and illustrators should 

get paid for their work, regardless of it being a commu-

nity project. What do you think about this?

Jon: Artists should get paid for their work—that would 

be great but probably isn’t always practical. If artists 

are asked to do something for a company, adding value 

and interest to a project, then they 100 percent defi nitely 

should get paid. If an artist decides to paint a portrait 

of Gordon Brown with HP Sauce and no one has asked 

them to (in a commercial sense, I’d love to see someone 

do this), then they shouldn’t expect funding or payment 

from anywhere. If you’re adding value to something, 

benefi ting others through your actions and art, then yes, 

you should get paid for your time and work.

Darren: I know this is always a diffi cult question, but 

how much should an illustrator charge for their skill? 

How much does your time cost?

Jon: I’m not sure—it’s not just the time but the usage too. 

Something you have to think about is the value you’re 

adding to a project by submitting your work. It may 

be perceived that one illustrator adds more value to a 

project than another one who is perhaps less well estab-

lished. So there are many variables to consider.

Darren: I knew you wouldn’t give me a straight answer to 

the money question, like, “When you did the illustration 

for the WipEout Pure advert, they paid you X amount.”

Jon: Yes, they did pay a certain amount. In some cases, 

like those, they say, “There’s this amount available for 

this work,” and you either say okay or no. 

Darren: Do you think that over the years while working 

as an illustrator or professional doodler, you’re at the 

point where you are no longer considered a freelancer, 

but a brand? 

Jon: I’ve no idea! To me, I’m still a freelancer/freechancer. 

Some people probably employ me thinking I’m a brand, 

but I’m a boy, not a brand. A real human with feelings, 

fears and foibles.

***
To fi nish, I would like to say a huge thank you to all 

those artists, illustrators and general doodlers who sub-

mitted work to the Mail Me Art project. Without them it 

could not have happened. I hope that through this book 

you enjoy discovering their work as much as I appreci-

ated it when the mail art fi rst fell through my letterbox 

each morning.
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KATY WATTS

United Kingdom

www.ytak87.blogspot.com
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HUGO TOBÍO

Spain

www.hvgo.blogspot.com 
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JUDITH SOMBRAY

Germany

www.milchkleid.de
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LEISL ADAMS

Canada

www.leisladams.com
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ALEX GODWIN

United Kingdom
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CHEMA SKANDAL

Mexico

www.chemaskandal.com
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CLAIRE LOUISE BARRIE

United Kindom

www.puppyfat.net

Z2053i_PART_01.indd   13Z2053i_PART_01.indd   13 10/22/08   4:14:31 PM10/22/08   4:14:31 PM



14

BRYAN CARSON

United States

www.bryancarson.com
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MATT MIGNANELLI

United States

www.mattmignanelli.com
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Alex is a character animator and illustrator based in 

London. He’s produced original artwork and animated 

sequences for a variety of blue-chip clients such as 

MTV, BBC, Jetix (formerly known as Fox Kids), Nick-

elodeon, Playboy, Gillette and Ladbrokes. For years, he 

has been involved in the creation, design and anima-

tion of a series of online games for several audiences 

while working for the renowned design studio Now 

Wash Your Hands. He currently runs his own opera-

tion from his home in Harpenden, Essex.

***
Why did you choose to take part in the Mail Me 

Art project?

I’ve always found projects that involve the post fas-

cinating. There’s something magical about sending 

and receiving parcels. It’s like preparing a surprise 

party for someone miles away from you. You have to 

picture the moment the parcel will reach its destina-

tion and imagine the face of the person who receives 

it and has to open it. This all happens in an abstract 

way because you don’t see it; you have to live with 

how you pictured it in your head. With projects like 

this, it happens over and over again, and it’s great to 

feel you’re part of it.

What was the inspiration for your submission?

Nothing very specifi c. I’m a big supporter of sponta-

neity. What I drew on the envelope was infl uenced 

by whatever I was working on around that time and 

how I was feeling. Now it is frozen in time on a piece 

of paper, and that will be the only record of that brief 

instant. I just love that. Whenever I get to see it again, 

it will probably take me back. And if I did it again 

today, it would probably be completely different.

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently?

Not really. I didn’t consider it a regular piece of work, 

but a way of sharing a bit of me, like taking Polaroid 

pictures of myself as some sort of photographic diary. 

Only instead of pictures they were doodles. I kept the 

envelope by my side at work for a few days, and I drew 

bits and pieces every now and then until there wasn’t 

any room left or the doodles begged me to send them 

off already.

Were you worried that your work may be stolen while 

in transit?

A little bit, but not too much. If it had been stolen, I 

would hope it was being appreciated by someone 

somewhere. My only regret would have been not 

knowing who or where. As long as it’s not in a rubbish 

bin, I’m happy.

What value would you put on your work? 

I think the value of that specifi c piece of work is a per-

sonal one, like the value you give to a page of a secret 

diary. That value can only be understood by myself or by 

those who know me or my work, not because it contains 

secrets, but because it is a little part of me. I’ll leave the 

commercial value to my agent ... if I ever get one.

If you had the opportunity to receive mail art from any 

artist or illustrator, living or deceased, who would it be?

Oooh! What a crazy question. You just made me drool 

all over my keyboard! I think they are too many to list, 

but to name a couple: Henrik Drescher, Sara Fanelli, 

Sabrina Ward Harrison, Tim Burton, Jamie Hewlett, 

Chris Ware, Barron Storey, Nick Bantock, Pablo Picasso, 

Joan Miró, Matisse, William Blake ...

What would be contained inside your perfect parcel?

A little drawing by every artist whose work has made 

me want to drop what I am doing, grab a sketchbook, 

and get painting. Oh, and a piece of cake!

ALEX AMELINES
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ALEX AMELINES

United Kingdom

www.amelines.com
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ADAM MARTIN

United States

www.blueapplestudio.com
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NICK DEAKIN

United Kingdom

www.nickdeakin.com
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JOSEPH HANOPOL

Germany

www.minorudesign.de.vu
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KENDAL HARKEY

United States
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BRAD LEEPER

United States

www.bleepr.net
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MAY ANN LICUDINE

Philippines

www.mayannlicudine.com
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MARCH CASTLE

United Kingdom

www.needleandlead.co.uk
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POLLY DEDMAN

Australia

www.pollydedman.com
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JAMES GILLESPIE

Canada

www.kalamafraz.blogspot.com
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ANKE WECKMANN

United Kingdom

www.linotte.net
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Jim Bradshaw grew up in the New Jersey shore area. 

Art has always been a big part of his life and the 

world, and from the beginning anything creative has 

fascinated him. As an art director, the bulk of his 

time is spent making money, whatever other time he 

can squeeze out of his day is reserved for what he 

really loves. He is working on changing that.

***
Why did you choose to take part in the Mail Me 

Art project?

I always loved doing little doodles and messages on 

mail. The idea of doing a full-blown illustration and 

sending it across the world with a bunch of killer tal-

ented people was really cool. It’s an honor and privi-

lege that I just couldn’t pass up.

What was the inspiration for your submission?

I started with elements from my sketchbooks, and then 

the creative juices took over.

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently?

It was my usual style, but I had to change my technique 

because I had been mostly digital up to that point. It 

challenged me and has been infectious. My work has 

been evolving in unexpected ways since then.

Were you worried that your work may be stolen while 

in transit?

I thought about it, but it didn’t worry me.

What value would you put on your work?

Millions, of course. I shouldn’t have said that because I 

need to be dead to pull in that kind of dough.

Have you ever sent mail art prior to taking part in 

this project?

Yes, but not at the level of this project. Like I mentioned, 

I always love doodling and cartooning on anything, 

including mail.

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be?

I hate these kinds of questions because who can 

narrow it down to just one? Oh, the agony. All right. 

Living: Joe Sorren. Deceased: Claude Monet. I know. 

That’s two. I’m an artist, not a mathematician. 

What would be contained inside your perfect parcel?

An original Krazy Kat strip by George Herriman.

JIM BRADSHAW
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JIM BRADSHAW

United States

www.jbradshaw.net
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JIM BRADSHAW

United States

www.jbradshaw.net
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STEVEN TOPLEY

United Kingdom

www.steventopley.co.uk
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COREY HENGEN

United States

www.coreyhengen.com
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CRISTINA SITJA RUBIO

Germany

www.memoriadistante.net
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GEMMA ROBINSON

United Kingdom

www.gemma-robinson.co.uk
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CARRIE LEWIS

United Kingdom

www.carrielewis.co.uk

Z2053i_PART_02.indd   35Z2053i_PART_02.indd   35 10/22/08   4:17:02 PM10/22/08   4:17:02 PM



36

EDWARD NORDEN

United Kingdom

www.sickpuppystudios.net
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DEBBIE GREENAWAY

United Kingdom

www.theimaginationofl adysnail.blogspot.com
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MATTIAS ADOLFSSON

Sweden

www.mattiasadolfsson.se
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JORGE BERNARDINO

Portugal
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Samuel Casal was born in 1974 and is a freelancer 

illustrator. He lives in Brazil and uses vector software 

to produce his illustrations. Casal also makes linoleum 

carvings, and his work has been published in books, 

newspapers and magazines in Brazil and other coun-

tries. When Samuel isn’t working, he likes playing his 

guitar and tattooing his friends.

***
Why did you choose to take part in the Mail Me 

Art project?

I thought it was a very cool project, because the art 

stays on the outside of the package and everybody can 

see it and think, “What’s in this envelope?”

What was the inspiration for your submission?

Nothing, I just put my carving tools to work.

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently?

Yes, I love to use a lot of black-and-white art and wood-

carvings.

Were you worried that your work may be stolen while 

in transit?

If it was stolen, I think the person that stole it would 

put it on their wall and think, “Wow, it’s mine! I have 

a masterpiece!” Ehehehe.

What value would you put on your work?

Zillions of euros.

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be?

José Guadalupe Posada.

SAMUEL CASAL
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SAMUEL CASAL

Brazil

www.samuelcasal.com
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JUNICHI TSUNEOKA

United States

www.stubbornsideburn.com
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GLENN SMITH

Australia

www.users.bigpond.net.au/necrotard
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ADOLFO SERRA

Spain

www.karkoma.com

Z2053i_PART_02.indd   44Z2053i_PART_02.indd   44 10/22/08   4:17:26 PM10/22/08   4:17:26 PM



45

CAROLE HÉNAFF

Spain

www.carolehenaff.com
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JUSTIN ROSE

United States

www.justinroseart.blogspot.com
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GARRY MILNE

United Kingdom

www.garrymilne.co.uk
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LOUISA BERTMAN

United States

www.louisabertman.com
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CHARLES KAUFMAN

Germany

www.charleskaufman.com
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JENNIFER LEWIS

United States

www.mio.8k.com
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CHRIS THORNLEY

United Kingdom

www.sourcecreative.co.uk
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CATALINA ESTRADA

Catalina was born and raised in her native country, 

Colombia. She is now an internationally successful 

illustrator living in Barcelona but has not forgotten her 

roots. She combines aspects of Latin American folk art 

with contemporary European style and has worked for 

a wide variety of international clients, including fash-

ion designer Paul Smith, Coca-Cola and Sony.

***
Why did you choose to take part in the Mail Me 

Art project?

It seemed like a nice project. I have a special fascina-

tion with sending and receiving nice pieces (envelopes) 

by mail. It’s always exciting to fi nd beautiful envelopes 

in your mailbox. However, this tends to have disap-

peared as e-mails have replaced letters.

What was the inspiration for your submission?

An illustration I was working on at the time for a fashion 

designer in Brazil. I was working on a forest crowded 

with owls and was also inspired by the medium I was 

using by that time, thick acrylic.

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently?

Yes, they do absolutely. Both my illustrations combined 

my painting technique with my use of thick acrylics.

Were you worried that your work may be stolen while 

in transit?

Yes, I have made some beautiful envelopes that got 

“lost” and never made it to the person who was waiting 

for them.

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be?

I would love to receive mail from my grandparents.
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CATALINA ESTRADA

Spain

ww.katika.net
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ANDY ROBERT DAVIES

United Kingdom

www.ardillustration.com
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JACK DI LIETO-DANES

United Kingdom
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JASON CAWDELL (MONK)

United Kingdom

www.jumpingmonkey.co.uk
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MATT KEELING

United Kingdom

www.mattkeeling.com
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SUZANNE URBAN

United States

www.suzanneurbandesigns.typepad.com
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MONTSE HERRAIZ

Spain
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ANDY SMITH

United Kingdom

www.asmithillustration.com
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LUISA URIBE

United Kingdom

Z2053i_PART_03.indd   61Z2053i_PART_03.indd   61 10/22/08   4:21:39 PM10/22/08   4:21:39 PM



62

Mark Frudd spent several years working within a UK 

design and marketing company. He moved into free-

lance illustration in 2005 after relocating to America 

but returned to England during the summer of 2007. 

Mark is now focusing on his freelance career and has 

received commissions from many important clients.

***
Why did you choose to take part in the Mail Me 

Art project? 

It was a really good idea that I wanted to support; I 

only wish I had submitted more. In fact, I’m going to 

do one now. 

What was the inspiration for your submission? 

I was living and working in America at the time, and 

the piece was all about the envelope fl ying across the 

Atlantic Ocean. 

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently? 

A little bit. I used paint for a change to make it more of 

a limited, one-off piece of art. 

What value would you put on your work? 

The price of the stamp. 

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be? 

Joe Morse.

What would be contained inside your perfect parcel? 

The meaning of life.

MARK FRUDD 
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MARK FRUDD

United Kingdom

www.markfrudd.com
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AIR

United States
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KAROSHI

United Kingdom

www.introversial.co.uk
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EDUARDO BERTONE

Spain

www.bertoneeduardo.com
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STEPHEN DONNELLY

United Kingdom

www.stephendonnelly.co.uk
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AXL LINDBLOM

Sweden

www.larsochmaxim.se
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GINA MONACO

Australia
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KELLY MARIE WILSON

Canada

www.sweetheroic.com
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RIOT68

United Kingdom

www.riot68.com
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IAIN LAURIE

United Kingdom

www.iainlauriedrawsstuff.blogspot.com
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ALBERTO CERRITEÑO

United States

www.albertocerriteno.com
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Dan May was born in Rochester, New York. He 

attended Syracuse University, where he received a 

BFA in illustration. His artwork has been in numer-

ous publications and has shown in galleries through-

out the United States and abroad. He has received 

honors from Communication Arts Illustration Annual 

and American Illustration. Dan lives and works in 

Atlanta, Georgia. 

***
Why did you choose to take part in the Mail Me 

Art project?

Sounded like an interesting experiment.

What was the inspiration for your submission?

It just came to me ...

Were you worried that your work may be stolen while 

in transit?

Absolutely!

What value would you put on your work?

I’ll let the new owners of my art decide that.

Have you ever sent mail art prior to taking part in 

this project?

No, I’m a mail art virgin.

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be?

Dali.

What would be contained inside your perfect parcel?

A time machine.

DAN MAY
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DAN MAY

United States

www.dan-may.com
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SAM MORRISON

United States

www.sam-morrison.com
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STEFFEN GUMPERT

Germany

www.steffengumpert.com
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JOHN MARTIN

Australia

www.martinart.com.au
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ANNA MULLIN (SNEAKY)

United Kingdom

www.sneakyraccoon.com
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EDUARDO SARMIENTO

United States

www.eduardosarmiento.com
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ZEPTONN

The Netherlands

www.zeptonn.nl
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THEREZA ROWE

United Kingdom

www.tinyreddesign.com
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SIMON WILD

United Kingdom

www.simonwild.com
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PETE MCEVOY

Pete McEvoy has been a designer and illustrator for the 

past three years, and his infl uences include computer 

games, packaging design and cartoons. He currently 

works as a motion graphics designer in his hometown 

of Dublin, Ireland.

***
Why did you choose to take part in the Mail Me 

Art project?

I love taking part in big projects that other illustrators 

get involved in! I thought it might be a chance to cor-

respond with some other artists.

What was the inspiration for your submission?

Packaging design and those paper toys I used to make 

in play school.

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently?

It refl ected the style of work I was doing at the time. I 

try to change my style the minute I get bored with it.

Were you worried that your work may be stolen while 

in transit?

Not really. I would have sent another!

What value would you put on your work?

Let’s see … I think the envelope and letter cost around 

3 pound sterling (approximately $6 USD). I’m back in 

Ireland now, so will we call it €4.50 (about $7 USD).

What would be contained inside your perfect parcel?

A letter from God or a drawing from R. Crumb.
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PETE MCEVOY

Ireland

www.pmcgraphics.com
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JEM ROBINSON

United Kingdom

www.jemillo.com
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ADAM MARTIN

United States

www.blueapplestudio.com
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CHEMA SKANDAL

Mexico

www.chemaskandal.com
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IAN BALL

United Kingdom

www.albinal.com
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GRAHAM CORCORAN

Ireland

www.digitalrampage.com
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MARTIN SPIERS

United Kingdom

www.graffi tiworkshop.co.uk
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CASPAR WILLIAMS

United Kingdom

www.casparwilliams.com
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ANDRÉ GREPPI

United States

www.dres13.com
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FRANCIS VALLEJO

United States

www.francisvallejo.blogspot.com
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JUDITH DREWS

Germany

www.judithdrews.de
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JEFF MIRACOLA

Jeff Miracola began his illustration career in 1993 

working in the sci-fi /fantasy gaming industry for 

companies such as Wizards of the Coast, White Wolf 

Game Studios and FASA Corporation. He has created 

over one hundred paintings for Wizards of the Coast’s 

popular card game Magic: The Gathering, and his 

work can also be seen in magazines such as ImagineFX 

and Advanced Photoshop. Jeff lives in Wisconsin with 

his wife and three children.

***
Why did you choose to take part in the Mail Me 

Art project?

I am a big fan of what Darren is doing for illustrators 

around the world. His efforts to help promote the work 

of a wide variety of artists are inspiring and spurred 

me to get involved.

What was the inspiration for your submission?

I was inspired to dust off my airbrush to see if I could 

replicate a few techniques with traditional paint that 

I have been exploring in a digital medium. It was a 

lot of fun.

Does your submission refl ect your usual style of work?

I tried to replicate my digital style a bit. I think it 

worked out well and has encouraged me to do a few 

more similar pieces.

Were you worried that your work may be stolen while 

in transit?

No. But I would have been fl attered if it had.

Have you ever sent mail art prior to taking part in 

this project?

Yes. In college, I sent my future wife dozens of letters 

and packages with my art on them. I was in L.O.V.E. 

Awww, so sweet.

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be?

Frank Frazetta, the greatest fantasy artist of all time 

and still my biggest inspiration.

What would be contained inside your perfect parcel?

Frank Frazetta’s original painting for “The Destroyer,” 

the best Conan painting ever created.
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JEFF MIRACOLA

United States

www.jeffmiracola.com
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JASON LIMÓN

United States

www.limon-art.com
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RYAN SNOOK

Canada

www.ryansnook.com
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CATHY SIMPSON

United Kingdom

www.cathysimpsonillustration.com
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CRAIG WATKINS

United Kingdom

www.wotto.co.uk
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CHARLES KAUFMAN

Germany

www.charleskaufman.com
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JOHN ANTOSKI

Canada

www.johnantoski.com
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MINIMOSHOUT

Taiwan

www.minimoshout.blogspot.com
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JONATHAN EDWARDS

United Kingdom

www.jonathan-e.com
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SHIN YU

Italy
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MATT KEELING

United Kingdom

www.mattkeeling.com
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Jack Noel is from East Brighton and more recently 

South London. In Jack’s early twenties, he earned 

a mathematics degree before changing direction to 

his main passion, illustration. He now works as a 

freelance illustrator and graphic designer, with work 

ranging from club fl iers to highbrow and lowbrow 

editorial pieces.

***
Why did you choose to take part in the Mail Me 

Art project?

At the time of the Mail Me Art project I had recently 

graduated and was working as an offi ce temp. I had a 

placement in the public sector, so there was little pres-

sure on me to do much more than sit around online 

and doodle. Considering that, along with having unfet-

tered access to the stationery cupboard, it really would 

have been rude not to participate.

What was the inspiration for your submission?

Because I was working entirely with half-inched [sto-

len] stationery, I went for a law enforcement theme. 

It’s all a bit sub-Banksy and embarrassing, but then 

stealing stationery is about as edgy as I get (outside 

of exceptionally drawn-out biscuit tea-dunking), so I 

thought I should recognize it. I had the envelope clev-

erly concealed beneath my keyboard for when my boss 

(The Man, if you will) was around, and I only drew on 

it when she popped out, so I didn’t know how long I’d 

be doodling for. This, coupled with my not wanting to 

fi nish and have to return to the mundane tasks I was 

being paid for, meant I didn’t premeditate the composi-

tion. It was a crime of passion, really.

Were you worried that your work may be stolen while 

in transit?

I guess it would have been too ironic for my envelope 

to have been stolen—enough so to perturb potential 

envelope-stealers—what with the police pictured all 

over it and all.

What value would you put on your work?

I think those big envelopes are about 50 pence, and 

then the stamp was about 60 I think. So it was probably 

worth about £1.10 (about $2.20 USD), but then the enve-

lope was defaced, so that might have to hurt its value.

Have you ever sent mail art prior to taking part in 

this project?

Before Mail Me Art I was restricted to the usual stuff: 

writing “S.W.A.L.K.”, and “Postman, Postman, don’t 

delay: eat your cornfl akes on the way.” Another pretty 

funny thing I’ve done is write London, England (and all 

that proceeds that) and then elaborate further: Europe, 

The World, The Milky Way, The Universe … though 

actually I haven’t done that since I was about six.

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be?

I’d love to get some mail art from Andrew Foster, just 

to see how he wrapped it.

What would be contained inside your perfect parcel?

My perfect parcel would have a small packet of Love 

Hearts in it and another parcel.

JACK NOEL
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JACK NOEL

United Kingdom

www.jacknoel.co.uk
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BAABITAS

Colombia

www.baabitas.com
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NINA CORONATO

Germany
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IAN O’PHELAN

United States

www.ianophelan.com
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RIOT68

United Kingdom

www.riot68.com
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EVIL DESIGN

United States

www.evildesign.com
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JOSEPH HANOPOL

Germany

www.minorudesign.de.vu
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JESSE DEAN CONKLIN

United States

www.darkalleyartblog.blogspot.com
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NURIA GIL & RAFAEL BERTONE

Spain

www.nuriagil.com, www.rafabertone.com
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BEN O’BRIEN

Ben O’Brien grew up in the English countryside where 

he drew, listened to music and enjoyed life. He moved to 

London, where he livec for ten years and worked on ani-

mation, music videos and children’s television projects. 

During this time he began to explore illustration and 

created his character Speakerdog who appears on prints, 

clothing, posters and a variety of other merchandise. 

After marrying his wife, Ben moved to Cornwall and 

now undertakes work for newspaper and magazine cli-

ents, such as The Guardian, House & Garden, and Com-

puter Arts, plus other more offbeat companies.

***
Why did you choose to take part in the Mail Me 

Art project? 

Pure creative fun. I loved the idea, and I thought it 

would be a sweet way to get a little more work out. Plus, 

I’ve always liked the color of brown packing paper.

What was the inspiration for your submission? 

My wife and I decided that black, white and pink 

would look defi nitively fresh on the brown packing 

paper, and it was a very good opportunity to get some 

environmental messages by way of a little mail-based 

wordplay! I made a fresh, fragile beautiful landscape 

around the box, featuring my character, Speakerdog, 

who voiced the messages. 

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently? 

Pretty much my usual style of work, although most of 

my work is created using Adobe Illustrator. However, 

my mail arts are all marker pen and paint.

Were you worried that your work may be stolen while 

in transit?

It crossed my mind, but I think that added an enjoy-

able risk factor.

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be?

Keith Haring. He would have created some super-fresh 

mail art! The thought of getting something like that in 

the post brings a tear to my eye.

What would be contained inside your perfect parcel?

I’m not sure you can send Jack Russells in the post.
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BEN O’BRIEN

United Kingdom

www.bentheillustrator.com
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YARAILEEN ERAZO

United States
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EMMA KIDD

France

www.benconservato.com
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CHEMA SKANDAL

Mexico

www.chemaskandal.com
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KENNETH KING

Australia

www.kkingdesigns.com
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PIKTORAMA

United States

www.piktorama.com
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LEETTA SCHMIDT

United States

www.theleemsmachine.com
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GEMMA CORRELL

United Kingdom

www.gemmacorrell.com
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MARÍA CECILIA PUGLESI

Argentina

www.carbonomonono.blogspot.com
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ANDY ROBERT DAVIES

United Kingdom

www.ardillustration.com
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SHARON WILSON

New Zealand
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After studying design at the University of California, 

Los Angeles, and an eight-year career as a freelance 

graphic designer, Kristian Olson returned to his fi rst 

love, illustration. His work has been accepted into 

the Communication Arts Illustration Annual twice 

(America’s largest illustration competition), Canada’s 

Applied Arts Photography and Illustration annual and 

3×3’s illustration annual. He has also been featured 

as a spotlight artist in MacUser, Computer Arts and 

TAXI Design Network. In 2006, he was chosen as the 

cover artist for The Graphic Artists’ Guild’s Directory 

of Illustration #23.

***
Why did you choose to take part in the Mail Me 

Art project?

It seemed like a very cool project with a lot of good 

artists getting involved.

What was the inspiration for your submission?

It was the notion of a child in confl ict with a parent. 

Often, in order to be taken seriously, he or she must be 

overly aggressive or even use disguised arguments to 

get a point across.

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently?

My piece is refl ective of some of the gallery work I 

have been doing lately—using a combination of digital 

work, giclée printing and a few hand touches to fi nish 

the piece.

Were you worried that your work may be stolen while 

in transit?

Of course. You never know who might fi nd it interesting.

What would be contained inside your perfect parcel?

Something enormous would be inside. Hopefully I 

wouldn’t have to pay for shipping.

KRISTIAN OLSON
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KRISTIAN OLSON

United States

www.kristianolson.com
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ALEXIS BAINGER

Portugal

www.alexisbainger.blogspot.com
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ALBERTO CERRITEÑO

United States

www.albertocerriteno.com
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JULIA STAITE

United Kingdom

www.juliastaite.com
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MILAN RUBIO

Spain

www.milanrubio.com
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STEVE SIMPSON

Ireland

www.stevesimpson.com
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STEFANO PEDRINI

Germany

www.p3dro.com
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FAMOUS WHEN DEAD

United Kingdom

www.famouswhendead.com
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NASTASSIA ATRAKHOVICH (OZOZO)

Germany

nastya-ozozo.livejournal.com
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CHRISTIAN LINDEMANN

Germany

www.lindedesign.de
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ANDY ROBERT DAVIES

United Kingdom

www.ardillustration.com
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CHET PHILLIPS

Chet Phillips began his career as a freelance illustrator 

in the early 1980s. He has created work for advertising 

agencies, design fi rms, and book, newspaper and maga-

zine publishers and corporations. Trained in traditional 

media with a bachelor of fi ne arts in painting and draw-

ing, Chet made the transition to digital media in 1992. 

His work resembles scratchboard but is created digitally 

using Corel Painter. He lives in Dallas, Texas, with his 

wife, Julie, and two tabby cats, Brodie and Lily.

***
Why did you choose to take part in the Mail Me 

Art project? 

The satisfaction of being part of an art community 

project. This one in particular was even more satisfy-

ing since it involved submissions from every corner 

of the globe. 

What was the inspiration for your submission? 

The connection with The Little Chimp Society was just 

too good to pass up. Monkeys rule! 

Does your submission refl ect your usual style of work? 

If not, why did you decide to do things differently? 

Yes, it was a direct refl ection of my style. The major 

difference was the hands-on use of color pencils in 

place of my usual digital work. 

Were you worried that your work may be stolen while 

in transit? 

I suppose the unrestrained urge to steal it would be 

the highest compliment paid to my efforts. Sadly, it 

made it safely to its destination. 

If you had the opportunity to receive mail art from 

any artist or illustrator, living or deceased, who 

would it be? 

René Magritte.

What would be contained inside your perfect parcel? 

His pipe.
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CHET PHILLIPS

United States

www.chetart.com
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SCOTT BALMER

United Kingdom

www.scottbalmer.co.uk
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PASCAL KIRCHMAIR

Austria

www.pascalkirchmair.com
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SAMANTA FLÔOR

Brazil

www.cornfl ake.com.br
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BRYAN CARSON

United States

www.bryancarson.com
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SHANNON ROBERT BRADY

United States

www.shannonbrady.com
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DAMIEN HOWARD

United States

www.damiensfi ngerpost.blogspot.com
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JULIA POTT

United Kingdom

www.juliapott.com
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PATRAY LUI

The Netherlands

www.canepicio.com
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Kareem Rizk is a Melbourne-based artist and design-

er who has worked for Melbourne’s main newspaper, 

The Herald Sun, as well as the house and lifestyle 

publication, Home Magazine. He has also worked 

for various higher education institutions, including 

Monash University, Chisholm Institute of TAFE and 

the Australian Video Art Archive. Kareem’s work has 

been featured in numerous magazines and books 

including ROJO magazine (Spain), Semi-Permanent 

Book 2007 (Australia), Computer Arts Projects maga-

zine (UK), Don’t Panic magazine (Australia) and 

Desktop magazine (Australia).

***
Why did you choose to take part in the Mail Me 

Art project?

It was mainly for exposure. I knew that not only 

would my work be seen online, but it might also 

become part of an exhibition and get published. I 

think multiple forms of exposure within one project 

are always more benefi cial. 

Do your submissions refl ect your usual style of work?

Very much so. My style of collage work allowed for a 

certain amount of wear and tear on the artwork itself. 

My work is generally of a weathered and nostalgic aes-

thetic. Often I will intentionally scratch elements like 

typography and images to create a distressed quality. 

So the small amount of marks and scratches that the 

envelope might collect while in transit would only add 

to the character of the piece. 

Were you worried that your work may be stolen while 

in transit?

Not really. I was more concerned about it getting lost 

or badly damaged. I’m sure the postal employees han-

dling the envelopes weren’t too worried about how 

rough they were with the works. To them it’s probably 

just another envelope.

Have you ever sent mail art prior to taking part in 

this project?

Yes. I collaborated with at least a couple of artists 

internationally before getting involved with the project. 

Both the collaborating artist and I would start a col-

lage on an envelope and mail it to each, and then we 

would fi nish each other’s artwork.

KAREEM RIZK
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KAREEM RIZK

Australia

www.kareemrizk.com
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KAREEM RIZK

Australia

www.kareemrizk.com
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GISELA ALEJANDRA VERGARA

Argentina

www.makofufu.com.ar
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DAVID RYLANDER

Sweden

www.rylanderanimation.se
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